Mission Statements


Each word of your mission statement should be create impact while utilizing as much economy with words as possible, your mission statement should capture the essence of what “you” are and what your purpose is. Read the following for ideas:
Consider this early mission statement from Nike: ‘Crush Reebok.” And the more recent”Just do it.”
The following is a is a very powerful Mission Statement for U.S. Special Operations Command based at Mac-Dill Air Force Base and composed of components from all four branches of American military each with special skills:” To be the premier team of special warriors, thoroughly prepared, properly equipped, and highly motivated: at the right place, at the right time, facing the right adversary, leading the Global War on Terrorism, accomplishing the strategic objectives of the United States.” Take a minute and pick that one apart. That is a beauty, a true work of art. That is a Statement of Mission.
Wal-Mart: "To give ordinary folk the chance to buy the same thing as rich people.”
Walt Disney:” To make people happy."
Simple and to the point.
Coca Cola: 

“To refresh the world… in body, mind and spirit.
“To inspire moments of optimism… through our brands and our actions.”

“To create value and make a difference…everywhere we engage.”

I think that is a beautiful mission statement. It is lyrical and poetic.
NASA Mission Statement:”To advance and communicate scientific knowledge and understanding of the Earth, the solar system, and the universe and use the environment of space for research. To explore, use, and enable the development of space for human enterprise. To research, develop, verify, and transfer advanced aeronautics, space, and related technologies.”
Levi Strauss & Co:” People love our clothes and trust our company. We will market the most appealing and widely worn casual clothing in the world. We will clothe the world.” 
Cooking With Gas, LLC: “To be your Prophet for Profit.”
Each of these shows economy of words while conveying a world of information about that corporate entity. Make your mission statement pertinent. Beware that you don’t sound glib or over promise. And as always, if we can be of assistance log on to www.cookingwithgas.net.
